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channel)
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1. Fply Fevevenp elWTUTTRISET BTEH (LPIDUSID LITOUSVHLHHI QI([HFH60
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8. 2 musbAwrengsCern Flsvevenm eIWITUTT BBICISIHIEMeT 2 [HeoUuTHGaHIL 6T GBIy

alBUme (LenBEHemeT  BLoBOIHT6ITeNen

W
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9 ebayin  MYNTrA...

amazon. JABONG..»

snapdealt
@beam.m Atracius .

Direct Mail
Direct .
Advertising Telemarketing \

Direct
Marketing =

Marketing

Directselling

Broadcast

Couponing Faxing
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QeuefiBT B elwTUTFSHSH60 LD CFVISHHIUSBHTE LILIGTLHHSHIS I
(LPEMME6IT

1. BT HlgHLd

2. GURIE SLEmem

3. QevdFlreiuisd OsmBLiLee) (LpenBaei
&BL_GOIL_6ML
Qememil  SIMEVWSHIOLIL] (LPBOFVIHIHINS DML
@ememil (pBOFIGHIMS auFdss (Internet banking)
R HIaNuIsy QBT GFener [ BIcI6IHIG6N 6T Th
QaThLILTaEmenF GFuised (Paypal)

elwmunys Frhisnsen/ eflumTuryd gnl Bdo6lT

s oCmilws smsn (EU)
s g fwmer semoriy (ASEAN)
% 8 piseien @ ( G 8)

QlWITUITT QLIS MHIG6NT

% el S0fles sspAr elwrury quupbsd (NAFTA)

% Oppardlu &sBAy elwrury eseowid ( SAFTA)
% g fw usls elwmury guubsd (APTA)

FFeIBHF DIENLOLIL|HEH6IT

o su& efwmury sewwly (WTO)
gngsd el (SAARC)

A ailelmsbd aums (ADB)
o s aumd (IBRD)

#reuBsa prewiw meHwid (IMF)

R/ X/ R/ R/
L X R X R X I X4

X/
X4

L)

@AevgsFyeiuied elwmunyd SLbCUBID (PeNBEH6IT

B2B- Business to Business
B2C- Business to Customer
C2C- Customer to Customer
G2C- Government to Citizen
B2G- Business to Government
G2B- Government to Business
C2G- Citizen to Government
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uwiBd  elleornmas el

1. alpCwressHdled URIGUBDILD ML Henev alswlsTHmend GMILLTBS.
1)

2. “Apliys Fhemssel eleiLigl Fevsvenm eMWTUTISHSH0 STewiuBL @m UHw Curds
G, FBLY DRIBTIQHTNITED CUTIQHMBWTENHHG HeMLSEGHID HEIDIDH6T BTG
HHb.

3. “Fevevenm eMwmUTTSHale0 STewiuBl UyHw  Cure@ &enehdWuBGHseomn  Fevevenn
elwrumron@g”  ReuBmien  LsOBauml  (wenmulsorer  &emehAWILGHHOBB  Flev6venMm
QIWITLITIRIGEN6T 2 HTT6mhIGEHL 60T el61Td @b,

Non-Store Retaili ili
on-Store Retailing Non-Store Retulllng

Automatic Retailing:

Vending machines

Catalog Rutading
(Divect Mall Rakailing)

Direct mail

Catalogue

TV home shopping

e a =
i gl O l
study, 12% of global ratail salas will be through Nan-Store formans niine
hy year 2000 a2
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4. devevemm ecuenlldsHHImBUIed FBLILF FhHemddel Wsa|d FdHaupp  elenmigalsms
Curglevid EeiTamILD LD Friluimeor Flevevemma:H6eML&H(6THLD LIJ6)60T B
sTen LGS penoulsd CFeLaITSGHF CFMISHIHID SHTTEOIMIST HTalndd GBIULIGS

REASONS FOR THE GROWTH [N
DIRECT
MARKETING.
:l::;::::dentographics and Ilh";a
B oo
creasing media and sales costs
| Facllitating factors - r
= Database technology advance:
act of new communications
ks with online marketing
?::::;::::d customer conﬁd‘ﬁ&.-’_
= New distribution channels
Contact and relationship bullding
gfoobo targoeting
INg opportunitios
oLy

falwmenr  dlsvsvemp  ellwmumIOTeNgl  UigliLguites  @QevsFHgeiuisd  Flsevenm

elwruryors Iy eSSl Seieurpren CUTHSBETEN HTT0IHIBM6N al6NdhEHdH

8
660 B 83606
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7. Qrss allwrurflufler mBrenE OHTPBUTHHMETSH HHb.

8. alBBuns auPpsnmuiled RmbH OOTHSH IBLMEILITETED] DASBBINSBESHF FTTUTHLD,
IHTTHAD QATewih SHTTEIBIGEET HD GHBILLIBS.

9. @evmemasulslmbal  gBmIesd  QFLWILGD  IFsTeloren  gMmIndl  QUITHL &Henerd
G NINICE:

Knit or crochet clothing, accessories: US$2.7 billion (23.2% of total exports)
Clothing, accessories (not knit or crochet): $2 billion (17.1%)

Coffee, tea, spices: $1.9 billion (16%)

Rubber, rubber articles: $876.9 million (7.5%)

Mineral fuels including oil: $294.7 million (2.5%)

Electrical machinery, equipment: $286.6 million (2.4%)

Ships, boats: $280.4 million (2.4%)

Gems, precious metals: $266.8 million (2.3%)

Fish: $255.7 million (2.2%)

0. Machinery including computers: $206.3 million (1.8%)

BooNoOrwNE

10. @6\)5166)&355@ @BH@Ig QFLWLILGD LysTenomer @mé@Ggl GurmL semend GUILLIGS.
Mineral fuels including oil: US$3.2 billion (15.1% of total imports)
Machinery including computers: $1.7 billion (7.9%)

Vehicles: $1.5 billion (7%)

Electrical machinery, equipment: $1.4 billion (6.5%)

Knit or crochet fabric: $843.9 million (4%)

Iron, steel: $802.3 million (3.8%)

Gems, precious metals: $772.1 million (3.6%)

Plastics, plastic articles: $723.1 million (3.4%)

Cereals: $657.8 million (3.1%)

0. Cotton: $654.1 million (3.1%)

BOONOGOR~WNE

11. F76U8HF aIIHHHHH@ITLTH BTBH6T DML HHIOHTETENE Fnlgll DIGDIFnEVRIBMENSH GHBILLNBS.

11. 5jauBss Fhensdulsd EIEHIUIDELITEI 2 6THT B elwis]IHen (PHIDeETHHS CHABGL HT6E
Qe umIHeneT  eilLfldgs.

12. eeumeusn SBoH&Id), gipind elwmurydhaled UWeTUGSHSULUGBID F60 Y aINIhISETTELD.
Q6U0UTH YoueSHeT GHTHSMIHMET 6o GHS.
o111 1531 0]
L (VN ¥ Y o o
N0 T3 51 10 051551 3t
05 1G5 11030 ST 5116
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13. Uysren ellwmunmysd dal L enlldenend @GMILILNHS.

14. demsumensnieubiiBE Fpl GBILY 6110SI%.
1. e o06w0fles asbAy elwrury euubsd (NAFTA)

15. FjauBsha aUfHHd 2 L 6ILIgHmeBullsi (LpelD aIMIBTHEHHE HeMLHHdH dnlgul @6
SIDIFn60BIBNENUD, @TeiB LIFglamevmibemenuild GBILLNGS.

| ASEAN
= . A member

N, L countries
B | e o
. e S0P SR s
Y
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16.

17.
18.

19.

20.

Exchange | )
initiated by: rrees
(2B Business models, C2C Business models,
&g Priceline.com e.g. eBay.com l
Consumer A
— i R —— ﬁ

R0HATNWLID  ATHHBHMBUID,  ReVHHTNUID — IEMNBHMBUID  HEONHHMNULTSH
61T E & b.

61T &Hb.

G NNICE:

QUITIQ d56M B LITETTT B6TT RIGLIE BL6)IIQHNBHH61T60 R60d ) Teluied D6N|_ B IBIBEN6IT
UWSTUBSHSHIOHL  QTe(pD  HWHBID ST (HS QBN HTWIHInIQUIHTHE6TENSHI.
RHHWISHBHHH MBS  HTTEOIRIBET BTG HHD.

RVHHTENUID QU BHBH ML  QUTIYHMBWITONT  QHAUMBHEH HMLSGD  LNJFHFn60mIH6N
Qe GBuiGs.

Business Consumer

Business
B2B Business models, BaC Business models,
9. VerticalNet .8, AMazon.com

Types of e-Commerce

Customer Mw Gowernment Husiness Consumer

G2G G2B G2C
Digitised Products Store Online Store Setup «.g. Contral & e-Tensers Informatizn to
Government fae (.uue':.;;:tn-q

Global Trading Marketing B2G , E C
Q. procursmant Towvish (i cam

E-BUSINESS Boataess [N g - St oom

Order Ma Sh

L RS c26G c2B c2c

Consumer .".':u—.- ':"'7 of Job pertals be Focebook.com,
Pricing Manipulations Payment Options el nearicom | Eneyde. oo |
Invoicing and Packaging Shipping
11
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21. @evpHyeiwisd  elwrury  elfleundssHHed  CFsvaundd — OFeSHHuleTen BTG
snyenfaemend GBULIGS.
22. ‘@eudHFTeliled QBTHLILIR] (WenBEH6T IS0 SHSLILBeUSH WTH?

Commercial transactions
carried out electronically
on the Internet.

The

'n tern et Account Cards

Transfers Loans

has ——
changed
the = -
busine l Onlle Tickets '
World | o Movie oTheatre )

Business Consumer Government

" B2B B2C B2G
7]
G:J « Wholesalers, software « Retailers {(most commaon « Private-sector suppliers
D and service providers category) of services
é.' + Alibaba, Nop-Templates, « Amazon, Walmart « Web-based applications,

Spectrum Audio databases
| C2B c2C C2G
£
(Z,I’ « An individual who has = Auction websites = Public Government
g something to offer * eBay auctions
(&5} + Bloggers, hiring websites
= | G2B G2C G2G
E + Online collection of taxes « Online collection of taxes « Document exchange,
L and fees and fees sharing public administration
3 .
3 registers
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